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Your Personal Treasure Map 

Our strategy must be BETTER than Tina's in order to compete 
with her. We want to have BETTER images than Tina, but FEWER 
images than Tina, and charge a LOWER price. This means the royalties 
will flow in, but with less work for us. Powerful images get attention.  

We certainly don't want to compete with Tina based on sheer volume! 
That would entail collecting and editing hundreds of vintage images. 
BUT, we can certainly compete on quality and price. We will offer fewer 
images of higher quality at a lower price. 

This is not to say that Tina creates low-quality products. She definitely 
creates quality stuff. But we need to get the edge on her products no 
matter what. We need to attract attention, we need to make our 
product irresistible. We need to outclass our competition. 

REMEMBER: One of your vintage pages will be used as your product 
image. This is the image customers see when searching Etsy. That 
image is basically an advertisement for our product. So it has to be very 
high quality. 

But what about cost? We don't want to invest a ton of money buying 
vintage images from stock photo sites. And we don't want to spend a 
pile of money paying graphic designers to create vintage collages for us. 
We need to create a great product on a limited budget so that we 
remain profitable. 

Luckily, we have a FREE solution that is also very high quality. Yes, we 
really do have the treasure map. We have two sources of high-quality 
vintage images that most people don't know about. We are absolutely 
going to use this to our advantage. 

authoradvent.com 1 © 2022/2023 Paul J Coleman 

http://authoradvent.com
mailto:paul@authoradvent.com


How about a vintage image that is already completely done for 
you? This image is under a Public Domain license. That means you can 
use it commercially without altering it and without giving attribution. 
You simply download it and make it part of your digital product. Take a 
look: 

Vintage Lady Butterfly  

I still recommend that you add a little something to the image just to let 
people know that it's yours and that it's part of a unique product that 
you've created. But you are not OBLIGATED to. That is the beauty and 
power of the Public Domain.  
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REMEMBER: Craft journals are based on a DREAM. It's the dream 
of living in another era, the dream of travel and adventure, the dream 
of passion and romance. That means we want images that are based on 
that dream. Images that make people dream. Check out this image: 

Belle Epoque 
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This image definitely fulfills the dream of freedom, travel, and 
adventure. And of course living in another, more innocent era. This is 
the exact kind of image that customers are looking for. A vintage journal 
is basically a beautiful dream. And so is this image: 
 

Woman Vintage French  

We need to use our Product Name as a form of promotion. You'll 
notice that Tina doesn't do this. Her major selling point is the sheer 
amount of vintage images she's offering. There's nothing wrong with 
that as a selling point. But we can talk about how unique our vintage 
images are. We can also sell the dream. 

We could title our product as a Vintage Dreams Journal Pack. Or 
Adventure and Romance Journal Crafting Bundle. Or Simpler Times 
Vintage Journal Pack. We are DIRECTLY appealing to the very reasons 
that the customer started creating journals in the first place. This lets 
the customer know that we are thinking about what they need and 
want. 
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Another big opportunity that most Etsy sellers miss: Not fully 
utilizing their product image to promote and sell their product. Etsy 
gives us a very big space to post our product image. You can, of course, 
write text on your image to tell customers about your product's details 
and features. 

BUT you can also directly advertise right in the image. You can talk 
about adventure, romance, travel, passion, freedom. You can tell them 
that your product is perfectly suited to the journal that they wish to 
create. You can tell them about a beautiful, by-gone era. You can 
INSPIRE them to buy your digital product and create a journal. 

Take your best image and make it your product image. Take the most 
powerful image you have, and put text over it that explains the features 
of your product. But more importantly, sell the dream and inspire 
customers to buy your product. Let customers know that you 
understand them and want to help them to complete their task. 

You'd be surprised just how effective this is. When customers search 
Etsy, they see a thumbnail version of your product image. There's very 
little information about tour product in the search view. The customer 
sees your product image, your product title, and your price.  
 

As you can see above: Most sellers are not using their product image to 
full advantage. Only one of the three images above explains the 
product's features. The others say nothing. And customers are going to 
decide to click based on this limited information.  
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Strangely, I see no one talking about this! We need to get the edge over 
our competition, and this is a very effective way to do it. Also, make 
sure the text you put on your product image is big enough to read in 
thumbnail size. Many product images have tiny little text on them that 
becomes completely invisible in the thumbnail version. 

No matter how strong your product image is, you can always 
make it stronger. This is the image that will sell your product, or 
simply let customers and royalties slip through your hands. Brainstorm 
this image and make it very attention grabbing. Look at this image: 
 

Angel Moon Vintage Art 
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You can simply add this little angel to the corner of your product image. 
We need to do whatever it takes to cause the customer to stop scrolling 
and click on our thumbnail! Plus, this little angel is perfect in the corner 
of a vintage journal page. And your product image lets customers know 
that the angel is included in your product. 

WARNING: Your product image must have a 5:4 ratio or the edges of 
your image will be cut off in the thumbnail version. I see this all the 
time when I'm searching Etsy. Sellers are sabotaging their own work 
and missing out on sales. 

I recommend you make your product image 1000 x 800 and your 
thumbnail 570 x 456. BUT always double check everything on multiple 
devices to make sure nothing is cut off. Your thumbnail is extremely 
important. Also, double checking is a good idea because Etsy has made 
some changes recently: 

NOTE: It appears as of April 2022 that Etsy's thumbnails have reverted 
back to a 5:4 ratio on both web and mobile, but I have been in touch 
with Etsy and they are not changing their recommendation of 4:3 as of 
yet. Just be aware when uploading your images and verify that your 
product appears fully in the thumbnail at both a 4:3 and 5:4 ratio. 

The Best Sizing For Etsy Product Photos  

The best ways to promote your Etsy Shop costs NOTHING. This 
may be a little surprising, but it's absolutely true. Etsy SEO and 
Pinterest are the biggest sources of traffic BY FAR. Both are FREE. 

When I say Etsy SEO, I mean SEO directly in Etsy. That means your 
Shop Title, your Product Description, your Keywords, your Tags, etc. We 
will go deeper into these in the Etsy Launch Groups, so keep these in 
mind because they are crucial to our success: 

50,000 Visits Per Month 

Get Etsy Sales With Pinterest  

Etsy SEO Simplified  
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Extremely Important:  

Make sure you are on my VIP Email List so that you can 
have access to the free Etsy Launch Groups! 

If you purchased this training, you are automatically on the VIP Email  
List. We are forming small Launch Groups to help you launch your Etsy 
content. That means ALL of your content, from micro-content to full-
length books. This also includes Public Domain books. We are way more 
effective when we work as a group.  

We want to continue creating these tiny launch groups as many times 
as we can, and for as long as we can. These groups are TAILORED for 
you and your content. There is no cost for joining the group. We just 
really want to see some publishing success stories! 

So make sure you stay on my email list because that's where all the 
announcements will take place. If you have any doubts about not being 
on the list, email me and I will make sure to add you: 

paul@authoradvent.com  

Insider Training: 

The following training is PROVEN EFFECTIVE. This is the best of the best 
that I can possibly offer. It's taken me years to perfect these strategies. 
They absolutely work, and they keep on working. I'm the type of person 
who tests and then re-tests EVERYTHING. Effectiveness is a big deal 
with me! 

One-Page Royalty Streams  

This training is about EDITABLE one-page micro-content. These are 
simple one-pagers that the customer buys from you, and then edits 
them with free software. Because customers can CUSTOMIZE these 
one-pagers for their own lifestyle, they are willing to pay much more for 
them. 
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Azon Royalty Generator  

This is a method to create a one-page book on Amazon and to get FREE 
PERMANENT advertising directly on Amazon's website. Yes, free ads for 
your book basically forever. The royalty stream from these tiny books 
can be quite substantial. 

Micro-Content Rapid Royalties  

This training is about a woman who did everything wrong when she 
created a simple 9-page book, but made over $5,000 dollars from it.  
I'm not kidding when I tell you that the book is only NINE pages. This 
tiny book was a life changer for her. 

Micro-Series Bestseller Royalties  

This is about an author who writes little 10-page books very quickly and 
then connects them in a big series. He pretty much slaps these books 
together, but he dominates the bestseller lists and his royalties are off 
the chart. He also has a free method to get even more sales, and most 
authors don't know anything about this feature.  

Godspeed to you and all your projects! Now is the time to launch 
your content because the demand has never been greater. There's so 
much opportunity out there for you. You just need to reach out and take 
it. If you need any further guidance or help, you can always contact me: 

paul@authoradvent.com 

Paul J Coleman 
Paul J. Coleman  
Authoradvent.com 
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Disclaimer: 

(1) Introduction 
  
This disclaimer governs the use of this report.  [By using this report, 
you accept this disclaimer in full.] 
  
(2) Credit 
  
This disclaimer was created using an seq legal template. 
  
(3) No advice 
  
The report contains information about creating and selling micro-
content. The information is not advice, and should not be treated as 
such. 
[You must not rely on the information in the report as an alternative to 
[legal / medical / financial / taxation / accountancy / ] advice from an 
appropriately qualified professional.  If you have any specific questions 
about any [legal / medical / financial / taxation / accountancy / ] matter 
you should consult an appropriately qualified professional.] 
  
[You should never delay seeking legal advice, disregard legal advice, or 
commence or discontinue any legal action because of information in the 
report.] 
  
(4) No representations or warranties 

  
To the maximum extent permitted by applicable law and subject to 
section 6 below, we exclude all representations, warranties, 
undertakings and guarantees relating to the report. 
  
Without prejudice to the generality of the foregoing paragraph, we do 
not represent, warrant, undertake or guarantee: 

A) That the information in the report is correct, accurate, complete or 
non-misleading; 
  
B) That the use of guidance in the report will lead to any particular 
outcome or result; or 
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C) In particular, that by using the guidance in the report you will make 
money, sell books, sell Micro-Content, create Micro-Content, or get sign-
ups to your email subscription list. 

(5) Limitations and exclusions of liability 
  

The limitations and exclusions of liability set out in this section and 
elsewhere in this disclaimer: are subject to section 6 below; and govern 
all liabilities arising under the disclaimer or in relation to the report, 
including liabilities arising in contract, in tort (including negligence) and 
for breach of statutory duty. 
  
We will not be liable to you in respect of any losses arising out of any 
event or events beyond our reasonable control. 
  
We will not be liable to you in respect of any business losses, including 
without limitation loss of or damage to profits, income, revenue, use, 
production, anticipated savings, business, contracts, commercial 
opportunities or goodwill. 
  
We will not be liable to you in respect of any loss or corruption of any 
data, database or software. 
  
We will not be liable to you in respect of any special, indirect or 
consequential loss or damage. 
  
(6) Exceptions 
  
Nothing in this disclaimer shall: limit or exclude our liability for death or 
personal injury resulting from negligence; limit or exclude our liability 
for fraud or fraudulent misrepresentation; limit any of our liabilities in 
any way that is not permitted under applicable law; or exclude any of 
our liabilities that may not be excluded under applicable law. 
  
(7) Severability 

  
If a section of this disclaimer is determined by any court or other 
competent authority to be unlawful and/or unenforceable, the other 
sections of this disclaimer continue in effect.   
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If any unlawful and/or unenforceable section would be lawful or 
enforceable if part of it were deleted, that part will be deemed to be 
deleted, and the rest of the section will continue in effect. 

  
(8) Law and jurisdiction 
  
This disclaimer will be governed by and construed in accordance with 
United States law, and any disputes relating to this disclaimer will be 
subject to the exclusive jurisdiction of the courts of Texas, USA. 
  
(9) Our details 
  
In this disclaimer, "we" means (and "us" and "our" refer to) Paul 
Coleman Bookpumper.com and Authoradvent.com, which has its 
principal place of business at 219 East Mills Ave #1891, El Paso, Texas 
79901. 
--- 
PS: I love life! :-) 
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