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1 - Big Success is Still Possible!

What he achieved is PROOF that big success is still possible on the
Internet. This is the success I point to when people say there's too
much competition now. And when people start getting nostalgic for the
early days of Kindle.

There are more opportunities than ever before and more tools than ever
before. We can reach a massive audience FOR FREE nowadays. But you
have to have a plan. And that's exactly what he had. So let's take a look
at his initial requirements:

1 - He didn't want to spend any money
2 - He hated promoting stuff
3 - He wanted to have FUN making money

4 - He wanted to be anonymous

Do you see how many handicaps he put on himself? And he STILL
achieved success. He hated the idea of begging people to buy his book.
He didn't want to do interviews talking about his book. He wanted to
remain anonymous. And he wanted to spend ZERO DOLLARS on this
project.

Most shocking: He wanted to HAVE FUN while selling his books.
To me, this is the most magical and creative part. Because it makes
generating all that revenue not feel like work at all. And he had a ton of
fun while making a whole bunch of money.
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2 - The Problem for Most Authors

First, let me paint a little scenario for you. Imagine you find an
interesting podcast. You like the topic, you like the host. You feel he is
good hearted. He gives good advice, he entertains, he makes you laugh.
You become a fan.

One day, you are listening to this podcast and the host mentions that he
has just published a book. He mentions that the book is all about
repairing and restoring classic cars. But there's a problem with this...
You don't care about classic cars whatsoever!

But you love this guy. He's really helped you and added to your life. You
feel like you want to help him out. You feel connected to the podcast.
You want to support the podcast and keep it going. So you go ahead
and buy the book.

So, what on earth just happened? You just bought a book that you
don't like and don't intend to read. Why on earth did you do that? You
did that because of something called The Law of Reciprocity: When
someone keeps giving to you, you want to give back to them.

So, how did this podcaster work this miracle on you? Did he use some
type of hypnosis? How did he get you to take action and send him your
hard-earned money? What's his secret? Here it is: He built RAPPORT!

Rapport is the magic that opens doorways for us and breaks down
barriers. But it does even more: It deeply connects content creators to
readers. And it makes it natural and easy for readers to part with their
money and support us. Here's the definition:

Rapport: A relationship characterized by agreement, mutual
understanding, or empathy that makes communication possible
or easy.

To me, this word is almost a sacred word. It is the secret to success
after success that I've studied. It always comes down to the magic of
rapport. We need to keep this word always in our minds. If you want to
be successful selling content, you MUST build rapport.
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Rapport is exactly what you want in business and personal relationships.
It is the ideal state between two people. It means we are walking on the
same path together. We are on the same frequency. We are moving side
by side forward in life.

I trust you. I care about you. You are on my side. And therefore,
I am on your side. Yes, I want to support you and your content.
I want you to keep going. I want to 'feed' you. I will buy your
books, I will buy your content, without hesitation.

Rapport is powerful stuff! This is why we must focus on it first and
foremost. Without rapport, you will struggle to sell your content. You
will be running against a very strong wind. But with rapport, the doors
will open for you.

But there's a problem: Most authors are SHY! They don't want to
put themselves out there. They don't want to hog the limelight. They
would rather let their books speak for them. So how can we possibly
build rapport? What's the solution? The solution is building a character
or persona that can go forth and build rapport for you.

3 - Build a Persona/Character

Imagine you are on your death bed. You are 99 years old. The doctors
have told you that you only have a little time left. You are alone in your
room when suddenly an old friend of yours walks into the room and
says: Darth Vader!

You instantly picture Darth Vader in your mind. That's the power
of a character! There are people in our lives that we've forgotten, but
we will NEVER FORGET Darth Vader. Once a character is established in
your mind, you will remember that character for the rest of your life.

Strange, but a character can end up being more powerful and influential
than you are. Pretty much everyone on the planet knows who Darth
Vader is, but how many people know who George Lucas is? How many
can instantly picture George in their minds? Now let's take a look at the
three most powerful aspects of creating a character:
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1) People will fill in the blanks with what they want your
character to be. When people do this, you become extremely likable to
them. How? Because the natural tendency is for people to mold a
character into what pleases them. Characters are just sketches, each
fan will fill in the character their own way.

2) Characters are almost always non-threatening. An actual
human being can be threatening or disagreeable. You may not like their
voice or accent. You may think they are too aggressive or too passive.
But all this is avoided by creating a persona.

3) Your character immediately becomes a BRAND. People
associate the cartoon character with your message. Characters are very
memorable. And they basically promote themselves. You can see why
he didn't spend a penny on promotion.

Your character is going to interact with people on Social Media.
Therefore, your character needs a theme. It's best when your
character's theme connects to the theme of the book you are selling.
Although this is not always necessary.

You need to stick to your theme when posting on Social Media. Never
break character! That will weaken the effectiveness of your character.
Your character builds more and more powerful the more consistent you
are with its theme.

So how do we come up with a character? Let's say you've written a
vampire novel. We want to create a little cartoon vampire. But what's
his personality? What's his theme? Is he angry? Is he shy? Is he
bumbling? Inside every personality is a core theme.

Let's create a little vampire who is too shy and timid to bite people on
the neck! He just can't bring himself to do it. He feels it's rude and
uncivilized. He would love to do it, and he's very thirsty for blood, but
he just keeps chickening out.

The actual cartoon we create would reflect his personality and theme.

He is going to become you, in a sense, on Social Media. So it's very
important that we create a compelling cartoon.
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It appears our little vampire has resorted to using a Blood Bank to get
his fix! He feels like a bit of a failure as a vampire. He can't believe he's
ended up in a situation like this. But at least he has his little bat friend
to keep him company.

Shutterstock - Cartoon Vampire

IMPORTANT: I highly recommend you hire a graphic artist to create a
UNIQUE character for you. The power of your character is that it's
quirky and unique. Not something generic.

Fiverr - Get a Cartoon Character Designed

You can search through Shutterstock and find a cartoon that more or
less meets your needs. Send that cartoon to your Fiverr graphic artist
and tell him how you want it customized. Make it unique and quirky.

authoradvent.com 5 © 2022 Paul J Coleman



https://www.shutterstock.com/image-vector/cute-cartoon-style-illustration-vampire-hospital-2063411762
https://www.fiverr.com/search/gigs?query=cartoon%20character%20design&source=top-bar&acmpl=1&search_in=everywhere&search-autocomplete-original-term=cartoon%20character%20&search-autocomplete-available=true&search-autocomplete-type=suggest&search-autocomplete-position=1&ref_ctx_id=3b1b9114319dd451b209a683e5752c88
http://authoradvent.com

Make sure to give your character a name! Something silly,
something comic, something memorable. The little image of your
character and his name is what will connect people to him. And make
sure his name matches his theme and personality.

How about: Lord Thirsty. This name sounds pompous, and also reveals
that he's desperate, and a bit of a failure as a vampire. And it's funny.
Brainstorm the name of your character because that name will hook
people to you.

What will your character say? Your character will say funny or silly
things in line with his theme. Your vampire is too timid to attack people
for blood. He is desperate for a drink, but not brave enough to take the
plunge. He would say things like:

"Can you recommend a Blood Bank with lazy security?”
"Can someone donate blood directly to me? Let's skip the Blood Bank."

"I find biting people quite rude.”

This is a lighthearted way to BUILD RAPPORT. That is our goal. Silly,
non-threatening banter like this is disarming. People relax when they
laugh at a joke. This opens the doorway to build rapport and
connection. This is very powerful stuff. And very easy to do.

Your character can comment on famous people. You can insert
your character right into mainstream culture by having him comment on
famous people in the news. He can comment on the photo of a
supermodel:

"I know how she got so thin. She's on a liquid diet, if you know what I
mean."”

Of course, your character is saying that this supermodel is a fellow
vampire. There are endless people to make comments on. Your
character could comment on politicians, singers, business people. The
flow of people in the news never ends.
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Your little vampire can also comment on the people he prefers to bite!
He could have his list of the Top 5 Most Delicious People. Some of these
could be very unlikely choices, enhancing the comic effect. The choices
here are endless.

The secret here is to keep it light. Nothing too serious, nothing cruel,
nothing that challenges someone's politics or religion. The job of the
vampire is to entertain and build rapport. Keeping it light makes
building rapport easy and invisible.

What if you've written a non-fiction book? The process is the same.
Let's say you've written a Diet Book. You could create a character that's
lazy and just not motivated to go on a diet. How about this image to
represent your character:

It's pretty clear what this character would say. He's enjoying his comfort
food, and he's just not ready to commit to a diet yet. But he swears he's
going to start tomorrow. He wants to have one last large pizza before
he really gets serious.

"I hired a personal trainer to go to the gym and start without me."
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"Does chewing burn calories?"

"My right arm is already in shape, that's my beer arm."”

Again, lighthearted is best. Your character makes people laugh, drop
their guard, and get connected to you. People will associate good
feelings and laughter with you. This is 99 percent of the battle!

You can surf stock photo sites to get inspired. Keep your core theme in
mind. Find an image that makes you laugh. Something charming that
will connect with people. Take that image and send it to a graphic artist
on Fiverr. And tell him how you want it customized.

Shutterstock - Fat Man on Sofa

4 - His Success Strategy

His strategy is so simple, and so easy to implement, that it doesn't
seem like it could generate such large amounts of money. The simplicity
of it is the key to its success. It's lighthearted. It's silly. It's just jokes
after all. But that's why it worked!

1) Create personality/theme for character

He picked a rude cat character that just didn't care about what people
thought of him. He's like the little boy who says: "The king has no
clothes!" This character will say out loud what many people are
thinking, but don't dare say.

The theme of his character is taking the hot air out of the High and
Mighty. Pointing out their flaws, humbling them. Pointing out what's
obvious, but what most people just can't bring themselves to say. Much
like the little boy in the story about the naked king.

The error he made was his character didn't relate to his book. His
character has absolutely nothing to do with the Science Fiction novel he
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wrote. But the Law of Reciprocity worked miracles for him and he still
sold a ton of books.

2) Create fun cartoon character

Here he did an amazing job, starting with the name: Catturd! This name
is clearly rude and hilarious. Once you hear it, you can't get it out of
your mind. The name implies someone with absolutely zero social
status. Which also implies that he's willing to say anything!

The character image is also well done. It's simply a cat wearing dark,
severe glasses. This implies that the cat is WATCHING what is
happening. That he's sharp. That nothing escapes his gaze. This is very
smart character creation.

3) Pick popular topics to comment on

Here he was very brave and rushed headlong into heated political
discussions! You don't have to take a risk like this if you don't feel
comfortable doing it. You still have many popular topics to choose from.
You don't have to pick a controversial topic.

Your goal is to BUILD RAPPORT. That means inserting comic comments
into popular topics and discussions. When you comment, make sure
your comments reflect the personality and theme of your character. To
choose your topics, go here:

Google Trends

4) Comment in comic, rude, dramatic fashion

The entire point of his cat character is that he just DOESN'T CARE what
people think of him. Which gives him the freedom to say whatever the
heck he wants. This is inherently funny because so many of us wish we
could do that, but we just can't.

This, of course, builds RAPPORT. Even just making someone laugh will
build rapport. They will connect happiness and laughter to you. If you
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keep commenting and making jokes, you will win people over. You will
build a genuine connection that generates royalties.

5) Use a Pinned Post to do the selling for you

He hated advertising, he hated promoting stuff, and he especially hated
begging people to buy his book. So what was his solution? A simple
pinned post at the top of his Twitter feed. This was literally his only
selling tool:

& Pinned Tweet

Catturd ™ @catturd2-6/7/22

If you want to read a book this summer, hope you'll consider my sci-fi
novel - Rabbitskin.

I've now sold around 25,000 books not using Amazon.

- Two child prodigies travel to another planet and fight for the survival of
the universe.

Rabbitskin Novel

ilovecatturd.com
Rabbitskin Novel

Q 583 1 2,346 ¥ 5728 N

Catturd - Pinned Post
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He posted comic comments on Twitter, people loved the jokes, and they
would click through to his Twitter profile and see the Pinned Post. This is
the power of RECIPROCITY. He entertained people, he made them
laugh, and they in turn purchased his book because they feel connected
to him.

6) Create more novels, micro-content

He quickly added a second book to his online shop. He realized that he
had a large flow of people coming from his Pinned Post, and checking
out his shop. With a built-in audience it's pretty easy to simply offer
them a second book.

Catturd Shop

7) Expand your store with shirts, coffee mugs, etc.

He then added even more products to his shop. All of these products are
based on his brand, and they also build his brand. This is a brilliant way
to receive passive royalties. You are doing zero advertising. You are
simply letting a big flow of customers browse your store.

Caftturd Beanie - Cattord Beanie - Catturd Beanie - Catturd Beanie -
Santa Cap Pink Navy Grey
$30.00 Sold out $30.00 $30.00

8) Extend your reach with a podcast

He simply started a podcast and let his fans know about it. But, he
made a mistake here: He broke character! He speaks as himself in his
real voice. This means the charm and silliness of the cartoon character
is no longer present.
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This is entirely up to you. I recommend not breaking character. But if
you feel the need to get your voice heard, by all means do it. Maybe
you want to connect more directly with your fans. You don't want to be
behind the mask anymore. That is completely understandable.

5 - How We Improved His Strategy

The main disconnect in his strategy is that his cartoon character had
almost nothing to do with his books. This is a major oversight, but he
still achieved success! My advice is to closely connect your cartoon
character to the theme of your book. This will give you momentum right
from the start.

Second, we have the power of the Launch Groups on our side! This is a
very big advantage because we can work together to boost and promote
each other's characters and books. It really is that initial boost that
achieves momentum and gets everything moving forward.

We are launching this strategy right now. We are creating new
Launch Groups that are dedicated exclusively to this strategy. The

Launch Groups are always FREE. We will all create personas/characters
together. We will help each other build rapport on Social Media and gain
plenty of fans. Let's get this show on the road!

Extremely Important:

Make sure you are on my VIP Email List so that you can
have access to the free Launch Groups!

If you purchased this training, you are automatically on the VIP Email
List. We are forming small Launch Groups to help you launch your
content. That means ALL of your content, from micro-content to full-
length books. We are way more effective when we work as a group.

We want to continue creating these tiny launch groups as many times
as we can, and for as long as we can. These groups are TAILORED for
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you and your content. There is no cost for joining the group. We just
really want to see some publishing success stories!

So make sure you stay on my email list because that's where all the
announcements will take place. If you have any doubts about not being
on the list, email me and I will make sure to add you:

| horadvent.com

Insider Training:

The following training is PROVEN EFFECTIVE. This is the best of the best
that I can possibly offer. It's taken me years to perfect these strategies.
They absolutely work, and they keep on working. I'm the type of person
who tests and then re-tests EVERYTHING. Effectiveness is a big deal
with me!

One-Page Royalty Streams

This training is about EDITABLE one-page micro-content. These are
simple one-pagers that the customer buys from you, and then edits
them with free software. Because customers can CUSTOMIZE these
one-pagers for their own lifestyle, they are willing to pay much more for
them.

Azon Rovalty Generator

This is @ method to create a one-page book on Amazon and to get FREE
PERMANENT advertising directly on Amazon's website. Yes, free ads for
your book basically forever. The royalty stream from these tiny books
can be quite substantial.

Micro-Content Rapid Royalties

This training is about a woman who did everything wrong when she
created a simple 9-page book, but made over $5,000 dollars from it.
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I'm not kidding when I tell you that the book is only NINE pages. This
tiny book was a life changer for her.

Micro-Series Bestseller Royalties

This is about an author who writes little 10-page books very quickly and
then connects them in a big series. He pretty much slaps these books
together, but he dominates the bestseller lists and his royalties are off
the chart. He also has a free method to get even more sales, and most
authors don't know anything about this feature.

Godspeed to you and all your micro-content projects! Now is the
time to launch your micro-content because short work has never been
more in demand. There's so much opportunity out there for you. You
just need to reach out and take it. If you need any further guidance or
help, you can always contact me:

paul@authoradvent.com

PM]CM

Paul J. Coleman
Authoradvent.com

Disclaimer:

(1) Introduction

This disclaimer governs the use of this report. [By using this report,
you accept this disclaimer in full.]

(2) Credit
This disclaimer was created using an seq legal template.

(3) No advice
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The report contains information about creating and selling micro-
content. The information is not advice, and should not be treated as
such.

[You must not rely on the information in the report as an alternative to
[legal / medical / financial / taxation / accountancy / ] advice from an
appropriately qualified professional. If you have any specific questions
about any [legal / medical / financial / taxation / accountancy / ] matter
you should consult an appropriately qualified professional.]

[You should never delay seeking legal advice, disregard legal advice, or
commence or discontinue any legal action because of information in the
report. ]

(4) No representations or warranties

To the maximum extent permitted by applicable law and subject to
section 6 below, we exclude all representations, warranties,
undertakings and guarantees relating to the report.

Without prejudice to the generality of the foregoing paragraph, we do
not represent, warrant, undertake or guarantee:

A) That the information in the report is correct, accurate, complete or
non-misleading;

B) That the use of guidance in the report will lead to any particular
outcome or result; or

C) In particular, that by using the guidance in the report you will make
money, sell books, sell Micro-Content, create Micro-Content, or get sign-
ups to your email subscription list.

(5) Limitations and exclusions of liability

The limitations and exclusions of liability set out in this section and
elsewhere in this disclaimer: are subject to section 6 below; and govern
all liabilities arising under the disclaimer or in relation to the report,
including liabilities arising in contract, in tort (including negligence) and
for breach of statutory duty.
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We will not be liable to you in respect of any losses arising out of any
event or events beyond our reasonable control.

We will not be liable to you in respect of any business losses, including
without limitation loss of or damage to profits, income, revenue, use,
production, anticipated savings, business, contracts, commercial
opportunities or goodwill.

We will not be liable to you in respect of any loss or corruption of any
data, database or software.

We will not be liable to you in respect of any special, indirect or
consequential loss or damage.

(6) Exceptions

Nothing in this disclaimer shall: limit or exclude our liability for death or
personal injury resulting from negligence; limit or exclude our liability
for fraud or fraudulent misrepresentation; limit any of our liabilities in
any way that is not permitted under applicable law; or exclude any of
our liabilities that may not be excluded under applicable law.

(7) Severability
If a section of this disclaimer is determined by any court or other

competent authority to be unlawful and/or unenforceable, the other
sections of this disclaimer continue in effect.

If any unlawful and/or unenforceable section would be lawful or
enforceable if part of it were deleted, that part will be deemed to be
deleted, and the rest of the section will continue in effect.

(8) Law and jurisdiction

This disclaimer will be governed by and construed in accordance with
United States law, and any disputes relating to this disclaimer will be
subject to the exclusive jurisdiction of the courts of Texas, USA.

(9) Our details
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In this disclaimer, "we" means (and "us" and "our" refer to) Paul
Coleman Bookpumper.com and Authoradvent.com, which has its
principal place of business at 219 East Mills Ave #1891, El Paso, Texas
79901.

PS: I love life! :-)
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